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Waves of heat

radiate from the Arizona desert. Allen Robinson
sits in a black Suburban watching a flurry of activ-
ity on the set of the $100 million-plus movie he’s
filming.

A crane hoists another Suburban high into the
air. A gas bomb is rolled into position. Other driv-
ers pull in front of Allen’s car and get ready for the
scene to start.

“We had about a hundred background cars and
two-dozen stunt cars,” Allen explains. “This scene
is where several SUVs blow up and roll. Mine is the
only one with a human in it, because it was too dan-
gerous to have real people in the other Suburbans.”

Action!

Allen accelerates his specially equipped SUV to
50 mph and swerves through
traffic. But instead of 20-inch
chrome wheels and DVD
player, the “extras” on Allen’s
Suburban include a cannon
under the chassis, heavy-duty
restraints and no front brakes.

“Unhooking the front brakes
is a little trick to help slide the
car,” Allen says. “And just be-
fore | roll the car, | have to turn
on three cameras.”

As Allen nears the spot
where he’s supposed to flip
his SUV, he starts to sweat.
Maybe it's nerves. Maybe it's
the fact he’s wearing a fire suit
and it's 115 degrees outside.
Or maybe it's because he has
a live cannon under his car.
¢ Cut! Cut! Cut!

Just before pandemonium
breaks out on the set, the
director shouts to stop the
scene. Allen's so strapped
down that he can't reach the
radio to tell other cars to get
out of his way, and stopping
his SUV without locking up
the back brakes isn't easy.
Any wrong move and Allen’s
car could detonate and crush
another car—or, worse, a film
worker. Finally, Allen is able to
creep to the side of the road
and drive back into position.

Next time the scene goes
perfectly. The crane drops the
other SUV into the shot as
gasoline explodes. Allen clicks
on the cameras, locks up the

brakes turns the SUV sideways and fires the can-
non. Mangled metal and fire fill the air as Allen flips
down the highway.

) HIGH-RISK ILLUSIONIST

After nearly 20 years in Hollywood, there’s very
little Allen hasn't seen or accomplished. But he's
still relieved when a big stunt is finished and the
director has what he wants.

“| consider stunt work as being a high-risk illu-
sionist,” Allen says. “That’s what | enjoy about the
job: Doing something very dangerous as safely as
possible.”

Over the years Allen has done big explosions,
fallen from buildings, trains or out of airplanes, ca-
reened down stairs, performed motorcycle stunts
and hung from a hot air balloon.
As scary as those things may
sound, the stunts that worry him
the most are the ones involving
animals and other actors.

“It's scariest when there’s an
element of the uncontrolled,”
Allen says. “A fight scene with
an actor could lead to an unin-
tentional injury. With the bigger
stunts, you do so much prepara-
tion that it's down to a science.
But you don't know if that pit
bull on your chest is going to bite
you or jump over you.”

Even with careful preparation,
accidents happen. Allen has suf-
fered his share of cuts and bro-
ken bones. He views stunt work
as he would playing football—if
you do it long enough, you're go-
ing to get injured.

“But hopefully you won't be
injured too bad,” Allen says. “My
worst injury is hearing loss from
being too close to gunshots and
explosions. When | was young
in the business, | was dumb and
didn't use the hearing protection
recommended to me. Now I'm
paying the price. Broken bones
and cuts heal, but hearing won't
come back.”

Now with all of his stunt ex-
perience, Allen’s role has started
to change in some films. Instead
of being told, “You fall here,” Al-
len sets up stunts and hires the
right people to give the movie's
director the look he wants.

“It's a natural progression to



go from stuntman to stunt coordinator and then to second unit direc-
tor,” Allen says. “It's a lot more mental and not as much physical. You
have only so many years of hitting the ground before your body says,
“That's enough.” ”

) ON THE ROCK

Early in his career, Allen loved hitting the ground. He was athletic and
enjoyed the adrenaline rush of stunt work. One of his first jobs was at
Disney World, where he earned the nickname “Rock.”

One day he was working out between shows and stopped to flex
in the mirror. Another actor looked up from his newspaper and said,
“You look hard as a rock. That's it! You're Rock Robinson.”

The name stuck. People still call him Rock.

“| think it's cool, because it has various meanings,” Allen says.
“Sometimes | fall like a rock. And | would hope my faith and career
are as solid as a rock.”

ALLEN'S FIILM CRIEDITS INCLUDIE...

Now with all of his stunt
experience, Allen's role has started
to change in some films. Instead
of being told, “You fall here;” Allen
sets up stunts and hires the right
peaple to give the movie's director
the look he wants.

But when Allen first moved to Hollywood, he had built his life on
the sand. Although he had grown up in a Christian home, Allen never
gave his life to Christ.

“My sisters were born-again believers,” Allen says. “They'd con-
tinually tell me | had to accept Christ into my life.”

Allen had other plans. He didn’t want to change. Through high
school and college, he lived the partier lifestyle. His plan was to ac-
cept Jesus right before he died.

God had other plans. Alone in Hollywood, Allen couldn’t escape the
emptiness of his life. He lived for the thrill, but once the thrill was over
he felt hollow. Shortly after moving to California, Allen knew some-
thing had to change—and it was he. He walked into a church and
teared up right away.

“I felt the love in there,” Allen says. “Within a few weeks, | surren-
dered my life to God. | dropped to my knees and said, ‘I can’t do this

SPIDER-MAN 2
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alone, Lord. | accept You.!” God is
just amazing.”

In Hollywood it's not always
cool to be a Christian, but Allen
does little things to let his faith
shine. When he’s working on a
movie, he's with the same group
of 150 people every day for sev-
eral months.

“People see how you oper-
ate,” Allen says. “They notice if
you say a prayer before eating or
if you pray before a stunt. They
also see I'm not cussing and
walking away or making a com-
ment if somebody tells an inap-
propriate joke.”

Allen strives to stand firm in
his faith. He likes the challenge
of being a Christian in Holly-
wood. He wants his life to stand
out and be different . . . now that
he’s built his foundation on the
Rock. @

Jesse Florea is the editor of
Clubhouse magazine.
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